The first koala to cross
Australia holds on tight to
the famous four rings.

Across Down Under

Audi Q7 Australian Trans-Continental Crossing 2006

Inspired by a book on early outback pioneers,

Jorg Hofmann, Managing Director of Audi Australia Pty
Ltd., came up with the idea of a Trans-Continental
Crossing to mark the Australian launch of the Audi Q7.
What began life as a simple road trip quickly snow-
balled into a full-scale media event that would pit fifteen
Audi Q7 models against 7,000 km of the most remote
and punishing roads on Earth. textand photos sam Tinson
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TECHNOLOGY: ENDURANCE TEST FOR THE AUDI Q7

= Audi Q7 Club. Journalists

- and members of the Audi team
"~ outside the Packsaddle
Roadhouse on the Silver City
Highway, New South Wales.

Sept 3: Sydney,
New South Wales

Below: Cameron’s Corner,
i where New South Wales,
% Queensland and South
Australia converge.

Sept 4: Lake Mungo
National Park,
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Sept 8: Tibooburra,
wﬁs‘—"f Sept 9: Innamincka,
The deeper 1N : South Australia

Camp Audi. The support crew became experts

at dismantling thirty tents, transporting them

hundreds of kilometres and re-erecting them &g rat g i i

at the next campsite ready for our arrival. How If a dozes ) Lt # |J
they managed it remains a mystery. 3 _ . Sreal 1 |
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Sept 10: Birdsville,

queensland ______———1

TECHNOLOGY

ENDURANCE TEST FOR THE AUDI Q7

Crossing the
giant Nappanerica
sand dune,

also known as
Big Red.

In the South Aus-
tralian outback
the temperature
would drop
dramatically at
night, making
the campfire the
best place for

a beer and a yarn.

Sept 12: Clayton River,
South Australia

A sign written in Aboriginal slang
advises drivers to reduce speed.
The reverse side of the barrel says

“PUTTUM BACK DOWN".
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TECHNOLOGY: ENDURANCE TEST FOR THE AUDI Q7

Sept 18: Yulara,
Northern Territory

The local Aboriginals believe Uluru to be a highly sacred place.
Seeing it at sunset, it's easy to see why.
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1 Who said gc;‘ing bush LARAPINTA DRIVE
means you have to - 2
| rough it? Dinner with Alice Springs Kings Canyon
| aview of Uluru at F =
? the Yulara Resort.
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Sept 23: Broome,
Western Australia

Sept 21: Rabbit Flat,
Northern Territory

Filling up straight from the
barrel on the Tanami
Track, Western Australia.
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Journey's end, and a
perfect sunset on Cable
Beach, Broome.
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TECHNOLOGY: SERVICE PROGRAMME

Even if the nearest
Audi Centre is

2,000 km away, Audi
Service is at hand
when needed.

Audi Australia

56

bringing “Vorsprung durch Technik”
to the outback

The Trans-Continental Crossing proved beyond
doubt the reliability and endurance of the
Audi Q7, and for Audi Australia that has meant
an increasing number of sales in remote
outback locations. Providing premium client
service to these areas calls for a unique after-
sales strategy, as Joérg Hofmann, Managing
Director of Audi Australia, explains: “The Trans-
Continental Crossing certainly raised Audi's
profile in rural Australia. There was a great deal
of interest in the Audi Q7 in towns we passed
through such as Broome and Birdsville, with
some buyers actually flying in to view the new
car and placing orders on the spot. It's our aim
to give these customers the same premium
service that Audi provides to its clients in
urban centres.” There are a number of ways to
achieve this. One is to fly Audi technicians to
remote locations. For instance, the nearest
Audi Centre to Broome is over 2,000 km away
in Perth, so a technician will fly from there
to conduct service clinics for our Broome
clients,

“Woe are also looking into other possible solu-
tions, one of which could be a fleet of ‘Audi
Mobils” - fully-equipped service vehicles able
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to drive to locations outside the normal prime
market area”, suggests Hofmann.

Audi Australia has begun establishing satel-
lite service centres away from their city show-
rooms, and these facilities will obviously in-
crease as the customer network grows, with
increased scope in rural centres.

Providing a foundation for all these initiatives
is the Audi Modern Apprenticeship Program
(AMAP} a registered training organisation for
young automotive technicians organised and
run by Audi Australia.

“AMAP is a four-year apprenticeship run in
conjunction with our dealerships,” says Hof-
mann. “The program produces technicians
who are distinguished by their competence
and loyalty to Audi as they have started their
apprenticeship with the brand. We also have
full-time technical trainers who run training
programs on all models, so our technicians
are always up to date with the latest service
procedures. AMAP is a clear benefit over our
competitors — no one else offers this. In the
long term it means our customers are guaran-
teed the highest possible level of customer
service.” aup



